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QNNtv.com

Special interest groups dream of a channel devoted exclusively to their passion. For quilters this dream has come true. Quilters News Network, QNNtv, is the first fully scheduled affinity market broadcast network delivered on the Internet twenty four hours a day, seven days a week. QNN addresses the quilting industry's need for project-based media by providing pure interest programming to the more than 30 million quilters around the globe – a group that serves as the foundation of a $3 billion industry. 
Quilter’s News Network, www.QNNtv.com, was developed and is run by quilters for quilters. Airing quilting television shows twenty-four hours a day, seven days a week, according to a programming schedule, QNN truly is what its tag line promises: “It’s quilting television, on the internet!”
One of the unique features of the network is that programming that has never been available, and would never be available via broadcast or even cable because of its lack of general interest, is now available to people who enjoy the craft. The intense delivery of programming 24/7 offers both viewers and advertisers the opportunity to get exactly what they seek – viewers get endless ideas and education and advertisers get an extremely targeted demographic.
In addition to running shows created for traditional television such as PBS, QNN produces made-for QNN programming. These programs run the gamut from television-length 30-minute studio shows to short informational series of three-to fifteen-minute segments, to simple slide shows. This allows every quilter, from an enthusiast to a professional, to contribute to QNN.
QNN opens the door for anyone to realize their dream of creating their own quilting show.  When Tricia Sherman from Vancouver, BC saw QNN for the first time she thought, “I can have my own show on QNN!” And she did! She bankrolled her first “The Great Canadian Shop Hop” herself, and has now found funding from the Canadian quilting industry to shoot more episodes. The Electric Quilt Company reaches a targeted audience with their “Do You EQ?” series which instructs viewers on how to use their quilt design software and products.

Thanks to the vehicle of worldwide web delivery, QNN’s audience harks from over 70 countries. In fact 30-35% of QNN’s viewers watch from outside of the United States. With quilting programming virtually non-existent on television outside the US, this is a boon to overseas quilters.
Our goal at QNNtv is to spread the passion for quilting by providing easy and immediate access to knowledge and tools, thereby enabling anyone to experience the joy of creativity.
